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WaterSense Labeled Products
Ever since the ﬁrst WaterSense labeled toilets
hit store shelves in 2007, more and more

That’s enough water to supply all the homes
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United States
for 26 days!

product types have earned the WaterSense
label, and the total number of WaterSense
labeled models has continued to grow.
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New Homes Save Outdoors With Water Budget Tool
A total of 316 homes had earned the WaterSense label
by the end of 2013. Many of their yards were designed

50,000
gallons

for family of 4
(estimated)

using the WaterSense Water Budget Tool. The tool

x

takes local climate conditions into account to help
builders create beautiful water-saving landscapes
with plants appropriate for the region.

316

=

WaterSense
labeled homes

16
million
gallons

of water saved
per year*

*Potential indoor savings of a WaterSense labeled new home compared to a typical existing home. Potential
savings from WaterSense labeled new homes are not considered in the program’s total annual savings numbers.

WaterSense Adds Marketing Campaign
Sprinkler Spruce-Up in May
EPA expanded its WaterSense marketing and outreach efforts in
2013 with a new community-based social marketing campaign.
Sprinkler Spruce-Up encourages consumers to “inspect, connect,
direct, and select” their sprinkler systems to save water prior to
ramping up watering in the spring.

Pre-Rinse Spray Valves Get Cooking
WaterSense released a final specification in 2013 for pre-rinse spray valves, the
first commercial kitchen product to earn the WaterSense label of distinction.
Pre-rinse spray valves are used to remove food waste from pots and pans
prior to dish washing. WaterSense labeled pre-rinse spray valves will help
restaurants and other commercial kitchens save water, energy, and money.
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