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Welcome and thank you for listening to the Introduction to WaterSense webcast.  



Throughout this webcast, we will provide a brief introduction to the need for water 
efficiency, the WaterSense program’s goals and accomplishments, WaterSense 
partner collaboration tools and resources, as well as how to become a WaterSense 
partner. 
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•Even though it may not always seem like it, our nations water resources are under a 
growing amount of stress. 
 
•As you can see on this map, many areas experiencing the most population growth 
correspond to the highest per capita water use. 
 
•Our national thirst for water is increasing 

oBetween 1950 and 2000, U.S. population doubled while the demand on 
public supply systems more than tripled 
 

•Demand coupled with climate change will increase stresses on water supplies 
oAt least 36 states are predicting water shortages by 2013, even under non-
drought conditions (GAO, 2003) 
 

•Water utilities may need to invest more than $500 billion to update aging 
infrastructure in the next 20 years 

oMore than $335 billion for drinking water 
oMore than $200 billion for wastewater 

 



•But water scarcity is not just occurring in regions where population is growing or per 
capita water use is high . 
 
•Weather patterns are constantly changing across the nation, making water scarcity a 
reality in every region. As you can see from these ‘drought monitor’ images, different 
parts of the country experience drought conditions each year. 
 
•Here are just a few examples where you’ll see this. In Texas which wasn’t 
experiencing extreme drought in 2007 or 2010, in the last year had extreme drought 
conditions. Even areas in and around the Great Lakes region have had drought 
conditions in the recent past. 
 
•And climate change will only increase uncertainty. 
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•Residential water use makes up a significant portion of the total water use across 
the country. 

 
•The USGS estimates that Americans use approximately 100 gallons of water per day 
– that is 400 gallons for the average American family of four.   

 
•And how is that water used? 

 
•Toilets are the largest indoor water users. Older toilets (3.5 gallons/flush) are 60 
percent less efficient than today’s high-efficiency toilets (1.28 gallons/flush). 

 
•Surprisingly, approximately 5 to 10 percent of American homes have water leaks 
that drip away 90 gallons a day or more. 

 
•Outdoor use is estimated to be about 30 percent of total residential use. And in 
drier regions of the West and Southwest, outdoor water use can be as high as 70%, 
with the largest component being used for irrigation. 

 
•Up to 50 percent of water applied for household lawn and garden care is wasted. 
(due to overwatering, improper system design and evaporation or wind) 
 



•It’s not just about water.   
 
•Water is heavy.  It takes energy to operate pumps that help move it from its source 
to where it is used.  It takes energy to run treatment systems that make it safe to 
drink.  And it takes energy to heat it for our showers and dishwashing. 
 
•Looking nationally – it’s estimated that abut 3-4% of the nation’s energy use goes 
into moving and treating water.  On a state level, it can be even greater.  For example, 
in California water has to be moved hundreds of miles from the north to the large 
cities in the south – sometimes over mountains! 
 
•On a local level – the energy needed to run drinking water and wastewater 
operations can be represent a significant proportion of their operational costs.   
 
•And in a household or restaurant, a large part of the energy bill represents the 
energy needed to heat water that may just end up going down the drain.  Saving 
water can save energy! 
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•  EPA launched WaterSense program in June 2006 as a national, voluntary effort 
designed to reduce municipal water use across the country. Generally speaking, the 
WaterSense program labels products that use 20 percent less water and perform as 
well as—or better than—conventional models. The easy-to-identify WaterSense label 
is backed by strict criteria and independent certification. 
 



•The WaterSense program’s vision, is that all Americans will understand the 
importance of water, and take positive actions to reduce their water use- in their 
homes, outdoors, and at work. 
 
•WaterSense seeks to achieve this by transforming the market for water using 
products, services, and homes. By giving consumers a clear, easy way to identify 
water saving products, WaterSense hopes to promote a nationwide ethic of water-
efficiency and conservation. 
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•  For each product that can earn the label, EPA has developed rigorous water 
efficiency, performance, and testing requirements. An important part of the 
WaterSense program is that a third-party licensed by EPA must certify the product 
before the manufacturer can put a WaterSense label on it. 

 
•  To ensure the integrity of the WaterSense brand, independent, licensed certifying 
bodies (including IAPMO, UL, CSA and others) test products to make sure they meet 
WaterSense specifications for efficiency and performance.   

o  EPA established a process for accrediting licensed certifying bodies to 
certify products to meet WaterSense specifications. 
o  Having third-party product certification gives consumers confidence that 
WaterSense labeled products excel in both efficiency and performance. 
o  The certification process greatly improves the resource efficiency of the 
program by letting the certification bodies certify the products and police the 
labels. 



•WaterSense labeled products include flushing urinals, a complete suite of residential 
bathroom fixtures– tank-type toilets, showerheads, and lavatory faucets, as well as 
irrigation controllers for outdoor water use. 
 
•For a complete listing of WaterSense labeled products, see 
www.epa.gov/watersense/products/index.html 
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•In addition to labeling specific products, the WaterSense program has created the 
first national label for water efficiency. The WaterSense label allows helps home-
buyers and residents to identify water-efficient homes throughout the country that 
use 20% less water than standard new homes. 
 
•WaterSense labeled new homes, like WaterSense labeled products, are certified by 
an independent third party. 
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•WaterSense’s collaboration efforts help to spread the word about water efficiency. 
One example of a collaborative event sponsored by WaterSense and its partners is 
our annual Fix a Leak Week, which takes place in March. During this week, our 
partners host various events that inform their local communities about the significant 
amounts of water that can be wasted due to leaks.   

 
•An example of our most recent Fix a Leak Week events is EPA’s efforts to partner 
with the Arizona Municipal Water Users Association in 2011 

oThe week kicked off with an EPA spokesperson providing a tour of a local, 
water-efficient home. To close the week, the Arizona Municipal Water Users 
Association hosted “We’re for Water—Join the Chase,” a four-mile race 
featuring a running toilet mascot to raise awareness about finding and fixing 
leaks. 



•EPA created We’re for Water as a national campaign to educate consumers about 
water-saving behaviors and WaterSense labeled products. Whether by replacing 
inefficient fixtures with WaterSense labeled products or by adopting water-saving 
behaviors, We’re for Water helps show people that they can make a difference in 
saving water for future generations. 

 
•The We’re for Water campaign is kicked off July 15, 2010, with a cross-country road 
trip. A water-saving competition took place among a few families in Los Angeles the 
day of the campaign launch. A gallon of water was saved from the competition and 
become Flo, the We’re for Water “spokesgallon.” Flo traveled across the country 
stopping at national landmarks for photo ops and tourists educating about water 
efficiency along the way. Now partners can request Flo to come to their events for 
photo-ops. 
 
• The main call to action of the We’re for Water campaign—check, twist, replace—

gives customers three easy ideas to help them start using less water at home.  
1. Check toilets for leaks by adding a couple drops of food coloring or a dye tab into 

the toilet tank. Wait 10 minutes before flushing. If dye appears in the toilet bowl 
during this period, the toilet has a leak. 

2. Twist on a WaterSense labeled faucet aerator to use less water without a 
noticeable difference in flow. 

3. Replace an old showerhead with one that’s WaterSense label and use less water 
while still showering with the power you’re used to. 
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•Besides the numerous benefits of partnering with WaterSense, which you see listed 
here, the WaterSense program benefits the environment and the nation’s water 
supply in many ways, including it:  
 

o  Reduces the need for developing new water supplies and building new 
wastewater treatment facilities, which are very costly 
o  Saves energy used to pump, heat, and treat water 
o  Provides a competitive edge for businesses as water quality regulations 
become stricter and the cost of water increases 
o  Reduces in-house research and outreach needs 
o  Provides access to materials, templates, and logo or label 
o  Provides tools for promoting WaterSense labeled products, certification 
programs, and practices 
o Allows for opportunity to participate in national campaigns 
oBest of all, being a WaterSense partner is FREE! 



•As a benefit of partnership, you will receive access to a partner-only website. The 
site features tools and resources to help you bring your work on WaterSense to the 
next level. The site houses tools for consumer outreach campaigns, “how to” guides, 
other partner activities, access to previous webinars, promotional materials, media 
outreach tools and much more.  
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• Additionally, on the WaterSense partner website, builder partners have access to a  
Builder Resources Guide, sample webtext, press releases, program talking points, 
program marks, brochures, and fact sheets all geared specifically towards builders. 
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• We like to keep a partners abreast of what’s going on in the world of water 
efficiency and WaterSense through frequent communication. 
 

• As a partner, you’ll automatically be signed up to receive these email 
correspondence. 
 

• You may elect to opt-out at any time. 
 

• Past Forums and newsletters are posted on the Partner Site for you to view at 
your convenience. 
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•We use our Facebook page to interact with consumers and inform them of program 
updates relating to our outreach campaigns, partner activities, as well as sharing 
photos and videos. 

 
•Would like to highlight that these social media tools are not only for partners, but 
general public as well. So this is a good way to engage with consumers on water 
efficiency efforts and for consumers to engage with WaterSense.    

 
•Visit us on Facebook at the above web address. 



•WaterSense has hosted twitter parties in the past focused on fix a leak week 
activities and finds it to be a very useful tool to interact with partners and the public.  
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•WaterSense’s consumer-focused public website also has an abundance of resources 
for the average person to gain more knowledge about the importance of water 
efficiency.  
 
•As a partner, you can link to this webpage in order to provide your audience with 
further information of what they can do to conserve water.  
 
•On our website, visitors have access to a water savings calculator which gives 
potential savings by installing WaterSense products based on data input by the user.  
 
•There are also seasonally appropriate behavior tips available which will result in 
savings 
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•  On our website, WaterSense has designed a special page for children which 
features an interactive quiz that allows them to “test their WaterSense”.  

 

•  There is also a version of the interactive online quiz “Test Your WaterSense” for 
grown ups.  
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•Even if you can’t become a partner we hope that you will carry the message about 
the importance of water efficiency to people you know and tell them how 
WaterSense can help them stop wasting water.  
 
•Take the “I’m for water pledge” to check, twist, and replace. Check for leaks, twist 
and tighten pipe connections to prevent leaks or twist on a WaterSense labeled 
faucet aerator or showerhead, replace old fixtures where necessary with WaterSense 
labeled products.  
 
•Once you take the pledge, you can sign up to receive the “WaterSense Current” our 
quarterly e-newsletter filled with water saving news and tips. 



26 

Audio includes text displayed on slide 

 


