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Some of RILA’s Members
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Retail Sustainability Initiative
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Some of the Programs that RILA Supports

Our Mission

RSI will be a world-class 
resource for leading retailers 
and their executives within 

environmental sustainability 
and compliance

RILA’s Sustainability Committee Structure



Sustainability within Retail
• Retailers are leaders –

triple bottom line

• Audacious goals

• Measuring performance

• Sustainability is a 
mandate or a tie breaker

• Going the way of           
e-business
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300-500 companies 
control 70% of 
consumer choice

The Takeaway: 
Retailers, which control 
global supply chains, 
have great leverage to 
positively impact 
sustainabilitySu
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>6 Billion Consumers

1 Billion Primary Producers & 
Extractors

Retail’s Positive Impact

5/23/2011 MSTRS Presentation 5



EPA SmartWay for Retailers
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• Valuable toolkit

• Provides transparency

• Consistent protocols for 
reporting

• Measurements for 
comparison and goal-
setting

• Single program 
independent from retailers

• Real fuel savings and 
emissions reductions



Questions from Working Group

Casey Chroust, EVP, RILA

Casey.Chroust@rila.org

703-600-2014
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